Choosing the Right Social Media Platform for Your Brand
Not every platform fits every brand. The key is choosing the space where your content makes
sense, your audience is already active, and your voice can be heard. Use this cheat sheet to guide

your choices.

Audience matters
- Each platform has its own dominant age, interest, and behaviour group

- TikTok = younger users, LinkedIn = professionals, Facebook = mixed age range

Engagement frequency
- Know how often your audience checks the platform

- Regular users are more likely to see and interact with your content

Content flexibility
- Some platforms limit what you can post

- If you want to mix videos, images, links and updates, Facebook and Instagram offer flexibility

Interaction features
- Choose platforms that support community engagement

- Comments, DMs, polls, live streams all help you connect personally

Do your research
- Back every decision with real data

- Know your audience, know the platform, and align your message to both



